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Email click-through rate
• The email click-through rate is the number of subscribers who click on a link or image in your email out of all the total

emails you’ve sent, regardless of whether or not the subscriber opened the campaign.
• Your click-through rate will be smaller than your click-to-open rate since it’s calculated using the larger number of

total emails (versus just those who have opened).
• Your click-through rate offers insight into how many of your total subscribers are visiting your website and ultimately

converting from email.
• Comparing your open rates, click-to-open rates, and your click-through rates can reveal where your email marketing

campaign is weakest.
• You should be striving for a click-through rate of 2.60% or better.

How to improve your click-through rate:
• Create stronger segments so you always send the most relevant content
• Maintain your brand voice throughout your messaging
• Improve your calls-to-action through clear copy and better design
• Offer strong incentives to capture subscribers’ attention
• Ensure your subject line accurately reflects the content of your emails
• A/B test what works



Email Open Rate
• Email open rate is the percentage of the total number of subscribers who opened an email campaign.
• These rates can vary depending on the subject line and the relevancy of the subject matter for subscribers.
• You should be striving for an Open Rate of approximately 18% or better.

How to improve your email open rate:
• Improve your subject lines
• Test subject line length, tone and content
• Optimise for previews with preheader text
• Test sender name and email address (ex. company name vs. CEO’s name)
• Test send day, send time, and send cadence (ex. daily vs. weekly)
• Ensure relevant content through personalisation and segmentation



Mail Click-to-Open Rate
• The email click-to-open rate is the percentage of email viewers (those that open an email) who click on a

link or image within an email.
• The email click-to-open rate may be considered a measure of the immediate response rate of an email.
• It’s often a key metric used to measure the success—or lack of success—of a specific email campaign.
• We found an average email click-to-open rate of 14.30%.

How to improve your email click-to-open rate:
1. Make sure your email renders well across devices
2. Collect the right data to segment and personalize
3. Optimize your email design and copy
4. Include an irresistible, easy-to-click call to action
5. A/B test each email element individually
6. Automate your emails to scale what works

https://www.campaignmonitor.com/resources/guides/email-marketing-benchmarks

Reference to Campaign Monitor that provided all the metrics and commentary.
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 AML is a customer, client or donor acquisition specialist

 It is our job to use data driven campaigning to find new
customers for you

 We do this through the use of lists, and other targeting
techniques that reach new customers that look like your
current customers

 The techniques involve the use of creative, channel and
data to engage with the right audience

 Engagement only comes with the testing and roll out of
the right offers, stories and content

 Results are then recorded, analysed and used to
develop a better process

Thank you…


